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REGIONAL HIGHLIGHTS

Assembly Plants:
Capacity:
Employment:

Tier 1 Suppliers*:
Employment:

Institutional
Assets:

Labor Force:

Higher-Education

Rail:

Ports:
Airports:
Multimodal:

Border Crossings:

9 global manufacturers
Almost 900,000 units/yr

More than 18,000
workers

Over 200 plants
Over 133,000 workers

2 Technology
Commercialization
Centers, 7 University
Research Centers, 3
Trade & Technical
Assistance Providers.
Each state has
economic development
department to assist
with location/relocation.

Over 17 million workers

Well-educated, high-
quality

140 Institutions offering
227 programs

More than 14,000 miles
of Class | track

6 ports in region
14 major airports
5 major inland ports

13 border crossings

* OEM Tier 1 is loosely defined here as those
plants that are direct suppliers to assembly plants.
This list does not include exclusive suppliers of
heavy vehicle assembly plants.
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Region facilitates access to the rapidly growing
Mexican automotive retail marketand Texas -t he U
largest automotive retail market.

The NAFTA Highway (1-35 / Mex-85) serves as the
backbone for the regionos
industry.

V Significant supplier and assembly plant clusters in
Monterrey/Saltillo area and Dallas/Fort Worth area

V Toyota plant in San Antonio serves as connector
between clusters

Border crossings function as gateway between eastern
& central Mexico and eastern half of US & Canada.

Available high-quality labor force will support future
growth in industry.

Increasing research and development capabilities in
the region offer cost advantage to assembly plants and
OEM s for product development.



REGIONAL OVERVIEW

A Nine global vehicle manufacturers
are located in the region.

A General Motors has been the long-
standing driver of the regional
automotive industry, with a plant in

Arlington (1953), a plant in Ramos /7;‘\ D
Arizpe (1981), and a plant under N 7 enn
construction in San Luis Potosi | \(;/ | fland

[ )
(2009). Arlington Dallas

AChryslerds engine |pl antElPass Sal t i 0
began production in 1985, while its
assembly plant began production in
1995. The new Phoenix Engine .
Facility, also in Saltillo, will come on Austin o
line in 2009. Sealy .
Houston
L San Antonio \

A In 2006, Toyota began production at

its San Antonio facility. - .
i ' Marcopolo BAE SYSTEMS

A These assembly plants are supported

by a network of over 200 OEM Tier 1 \ ‘
supplier plants located in Texas and
Northeastern Mexico. These OEM ‘

® Corpus Christi

Monclova ¢

Tier 1 suppliers employ over 133,000
workers in almost 37 million square
feet of facilities.

Ramos e
[ ]

€ FREIGHTLINER B Ao

A In addition, Peterbilt, BAE Systems (Coming 2009)
(formerly Stewart & Stevenson),

Navistar- International, Daimler- / )
Freightliner, Marcopolo, and Scania \ /

all have existing or planned
manufacturing facilities in the region,
creating a substantial heavy vehicles

® Ciudad Victoria

cluster. ® Tampico

(Coming 2009) San Luis Potosi 4
@ T..LP STRATEGIES SOURCE: ELM Guide, TIP Strategies, Inc., research




REGIONAL OVERVIEW (cont.)

A While US companies have the largest
presence, companies from Brazil,
Japan, Germany, and Sweden have
invested in the region.

A These assembly plants are expected
to employ more than 18,000 workers
in the region by 2010.

A The 20 largest supplier plants include
manufacturers of components from
windshield wipers to semiconductors.
The majority of the large suppliers are
located in Mexico, especially along
the border in Tamaulipas.

A The region has 74 OEM Tier 1
supplier plants that employ 500 or
more workers. In addition, the pool of
suppliers includes international firms
such as Magna Cosma International
(CA), Mahle (DE), Plastic Omnium
(FR), Sanden (JP), Takata (JP), and
Robert Bosch (DE).
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Regional

Automaker HQ Employment

General Motors us 7,681
Toyota Japan 1,95¢
Chrysler* us 3,24¢
Navistar - International US n/a
Daimler - Freightliner ~ Germany 1,60(
BAE Systems us 2,10C
PACCAR - Peterbilt us 2,00(
Scania Sweden 167
Marcopolo Brazil n/a

* Employment for Phoenix engine expansion not available.

# of

Supplier Name City State Employees

ARNESES Y ACCESORIOS DE MEXICO, S.A. DE C.V. CIUDAD ACUNA COAH 9,30(
DELTRONICOS DE MATAMOROS, S.A. DE C.V. MATAMOROS TAMPS 5,20(
DELNOSA, S A.DEC.V.-PLANTS 1,2,3,Y4 REYNOSA TAMPS 4,25(
CIFUNSA, S A.DE C.V. - PLANT lll & IV SALTILLO COAH 3,70(
TEXAS INSTRUMENTS, INC. - SEMICONDUCTOR GROUP SHERMAN ™ 3,60(
MANUFACTURERA DE COMPONENTES ELECTRICOS DE MEXICREBRAS NEGRASOAH 3,50(
DELPHI THERMAL & INTERIOR SYSTEMS, S.A. DE C.V. MATAMOROS TAMPS 3,40(
NEMAK, S.A. (PLANTS I, II, lll & IV) GARZA GARCIA NL 3,30(
TRICO COMPONENTES, S.A. DE C.V. MATAMOROS TAMPS 3,20(
TRW VEHICLE SAFETY SYSTEMS DE MEXICO, S.A. DE C.V. REYNOSA TAMPS 2,40(
DELNOSA, S A.DEC.V. - PLANTS5Y 6 REYNOSA TAMPS 2,35(
CABLEADOS DEL NORTE, S.A. DE C.V.- #42 (AFL AUTOMOTIVE)TORREON COAH 2,30(
METALSA, S.A. DE C.V. - APODACA PLANT APODACA NL 1,80(
CONDURA, S.A. DE C.V. - PLANT 2 (DELPHI PACKARD) MATAMOROS TAMPS 1,80(
KEY SITE SYSTEMS DE MEXICO VALLE HERMOSO AMPS 1,70(
VISTEON CORPORATION - CARPLASTIC, S.A. DE C.V. APODACA NL 1,69(
CONTINENTAL TEVES - SEGUIN SEGUIN X 1,50(
ARNECOM, S.A. DE C.V. SAN NICOLAS NL 1,50(
ALCOM ELECTRONICOS DE MEXICO, S.A. DE C.V. REYNOSA TAMPS 1,50(
PANASONIC AUTOMOTIVE SYSTEMS DE MEXICO, S.A. DE C.V. REYNOSA TAMPS 1,50(

* OEM Tier 1 is loosely defined here as those plants that are direct suppliers to assembly plants. This list does not

include exclusive suppliers of heavy vehicle assembly plants.
SOURCE: ELM Guide, TIP Strategies, Inc., research



REGIONAL COMPARISON

A The 4-state region of the Mid-
South/Ohio Valley produced 3.9
million motor vehicles in 2007. The
evolving auto cluster in the 4-state
Deep South region built 1.3 million
vehicles. Within the comparable 5-
state Border cluster of Texas and
Northeastern Mexico, the final
assembly plants together produced
731,000 vehicles.

A The more developed auto clusters in
the Mid-South and Deep South draw
upon a wider range of final assembly
plants. In the Texas/Northeastern
Mexico region, the opening of
Toyotads San
facility was a critical step toward
di versifying the
plants.

A Like the Deep South, the
Texas/Mexico region is reliant on light
truck platforms for three-quarters of all
production. In the Ohio Valley region,
production is more evenly split
between cars and light trucks.

A In the Border region, production is
more geographically diversified
with neither Texas nor Coahuila
dominant. The opening of the San
Luis Potosi plant will diversify
production even further. In contrast,
each of the two comparison clusters
has a dominant state. In the Deep
South, Alabama accounts for more
than half of all production. In the Mid-
South/Ohio Valley region, Ohio
accounts for 43% of all production.
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* Chrysler does not include Daimler data due to divestiture in August 2007. ) )
NOTE: Production includes cars and light trucks only. Comparable plant-level or state-level data for heavy vehicles is not6

available.

SOURCE: 2008 Market Data : North American Production (released 7 April 2008)
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REGIONAL TREND #1:
The Potenti al | mpact of Toyotaobs
Decision to Locate in the Region

A The location of the Toyota plant in
San Antonio played a significant role
in melding together the automotive
cluster along the trans-national
transportation corridor from Monterrey
to Dallas.

AToyotadbs decision |[may prove a pivotal
turning point for the region to develop
more depth in its supplier base. As
t he map shows, San Antoni ods
location is almost exactly midway
between two clusters of assembly
plants. Suppliers can locate near the
new plant and reach both clusters,
creating a significant long-run
development opportunity.

AFrom Toyotabs persipective, locating
the Tundra plant in the region
positions it (1) to gain better access to
Texas, t he USOG seclond | argest vehicle
market; (2) to create a platform for
potential future expansions into
Mexico by establishing its footprintin
the region.!

* Radius centered on 430 mile main transportation corridor from Laredo to Arlington.
@ T.ILP STRATEGIES SOURCE: ELM Guide, TIP Strategies, Inc., research




